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Mercury Technology Solutions, a leading integrated digital transformation partner founded in 2017, today 

announces the expansion of its strategic service portfolio with the official launch of Mercury Geo Services — a 

comprehensive suite encompassing Generative AI Optimization (GAIO), Search Everywhere Optimization 

(SEvO), and Large Language Model SEO (LLM SEO). This launch, timed with the company's anniversary 

milestone, comes in direct response to the most significant transformation of the search ecosystem in 25 

years, underscored by Google's I/O 2026 keynote on May 19, 2026, where the company declared 'Google 

search is AI search through and through.' 

[ THE NEW GEOGRAPHY OF SEARCH ] 

The Full Search Ecosystem — Beyond What Most Agencies See 

While most marketing agencies still define 'search' as ranking on Google's first page, Mercury Technology 

Solutions recognizes a far broader and more complex reality. The geography of discovery has fundamentally 

shifted. Consumers and B2B buyers no longer begin their journeys on a single search engine — they initiate 

queries across AI assistants like ChatGPT and Gemini, social platforms like TikTok and Reddit, e-commerce 

marketplaces, voice assistants, and vertical search engines. 

●​ AI Assistants (ChatGPT, Gemini, Perplexity, Grok) 

●​ Social Search (TikTok, Instagram, Reddit, LinkedIn) 

●​ E-Commerce Search (Amazon, Shopify, Walmart)  |  Voice Search (Siri, Alexa, Google Assistant) 

●​ Video Search (YouTube)  |  Traditional Search (Google, Bing) 

●​ Vertical Platforms (TripAdvisor, Booking.com)  |  App Store Search 

●​ Podcast Platforms (Spotify, Apple Podcasts) 

●​ Zero-Click Search (Featured Snippets, PAA) 

"The scope of modern digital discovery is exponentially larger than what traditional SEO agencies are 

structured to handle," said James, CEO of Mercury Technology Solutions. "Most agencies optimize for one 

algorithm. We optimize for the entire ecosystem of algorithms that now mediate customer discovery. That's 

the difference between being findable and being truly discoverable." 

[ ANNIVERSARY ACHIEVEMENTS: EIGHT YEARS OF INNOVATION ] 

Eight Years of Innovation 

Since its founding in 2017, Mercury Technology Solutions has consistently pushed the boundaries of 

integrated business technology. Key milestones include: 



▸ Sustained Client Growth: Added a significant roster of new clients over the past 12 months, with more than 30 

Geo Services-related clients already onboarded since the pilot phase began, spanning banking, insurance, retail, 

hospitality, and professional services across Asia-Pacific and European markets. 

▸ Multi-Market Expansion: Established operations across Hong Kong headquarters plus Singapore, Tokyo, and UK 

offices between 2021 and 2022, serving clients across Asia-Pacific and European markets. 

▸ Enterprise-Grade Platform Development: Built the Mercury Business Operation Suite (ERP), SocialHub CRM, and 

ContentFlow AI Suite — an integrated technology ecosystem that unifies operations, customer engagement, and 

content automation. 

▸ Phygital Innovation: Pioneered Mercury Phygital Solutions, bridging physical and digital customer experiences 

through integrated messaging, customer insights, and footfall technology. 

▸ Blockchain & AI Integration: Delivered custom blockchain and AI integration solutions for regulated industries 

including finance, insurance, and professional services, implementing security-first architectures. 

▸ Strategic Partnership Ecosystem: Developed PartnerPlus network enabling automated commission tracking, 

performance analytics, and streamlined partner program management. 

▸ Industry Recognition: Selected as member of IAB Hong Kong, recognized for advancing digital standards and 

thought leadership in AI-driven marketing. 

▸ AI Search Pioneering: Among the first Asia-Pacific technology companies to formally define and deploy GAIO 

methodology, establishing the strategic framework now adopted across the industry. 

[ WHY NOW: THE GOOGLE I/O 2026 INFLECTION POINT ] 

Google Search Is Now 'AI Search Through and Through' 

Mercury's Geo Services launch is not opportunistic timing — it is a direct strategic response to the most 

consequential restructuring of search in a quarter-century. At Google I/O 2026 on May 19, Google unveiled 

changes that fundamentally redefine how businesses must approach digital visibility. 

Elizabeth Reid, Google's Vice President of Search, declared at the I/O keynote: "We are entering the next 

chapter of Google search where incredible AI features aren't just in search. Google search is AI search 

through and through." This was not marketing rhetoric. It was the preamble to five concrete changes that 

every business must now address. 

Five Transformations Announced at I/O 2026 

The Search Box Rebuilt: For the first time in over 25 years, Google fundamentally redesigned its search box. The 

new intelligent search box dynamically expands for longer natural-language queries, accepts multimodal inputs 

(text, images, files, videos, Chrome tabs), and offers AI-powered suggestions that go far beyond traditional 

autocomplete. Users can now ask follow-up questions directly within AI Overviews, creating a seamless 

conversational flow into AI Mode without ever clicking a traditional result. 

Gemini 3.5 Flash Becomes Default: Google replaced the AI model powering AI Mode with Gemini 3.5 Flash — a 

model 4x faster than competing frontier models and, in Google's own benchmark data, surpassing the 

previous-generation Gemini 3.1 Pro. AI Mode has now surpassed one billion monthly users, with query volume 

more than doubling every quarter since launch. 



Background Information Agents: Google introduced persistent autonomous agents that monitor the web 24/7 

without user prompts. These agents scan blogs, news sites, social posts, shopping data, and real-time 

information sources, then proactively push synthesized updates to users. As SEO authority Marie Haynes 

observed: 'Currently, SEO is optimized for a single snapshot in time — a user typing a query right now. With 

background agents, you're optimizing for continuous tracking.' 

Generative UI: Google Search can now generate entirely custom interactive interfaces on the fly — dashboards, 

trackers, comparison tables, and mini-apps — tailored to each specific query. A search for workout planning can 

produce a personalized fitness app directly in the results. This means brands will increasingly exist inside 

interfaces that Google creates, not just on pages that brands own. 

Personal Intelligence Across 200 Countries: Google expanded its Personal Intelligence framework to nearly 200 

countries, incorporating each user's Gmail, Photos, YouTube history, and search behavior into AI-generated 

responses. As Haynes noted: 'The results that I see are going to be totally different from the results that you see 

for a lot of queries.' Two users searching the same term may now receive materially different answers. 

The Data Speaks 

The urgency is quantifiable. Industry data from March 2026 shows click-through rates at position one on 

Google have collapsed from 27% to 11% as AI Overviews and zero-click features answer queries without 

website visits. Google itself reported that search queries reached an all-time high in the most recent quarter 

— yet a growing share of those queries never reach a website. As Sundar Pichai stated, Google is in a period of 

'hyper progress,' with 900 million users now engaging with its Gemini models. 

"Google I/O 2026 was the moment the industry could no longer pretend that traditional SEO is sufficient," 

said James. "When the search box itself is rebuilt, when background agents replace active searching, when 

generative UI creates custom interfaces that bypass websites entirely — that is not an evolution. That is a 

reinvention. Mercury Geo Services exists because businesses need a strategy for this new reality, not the 

old one." 

[ THREE PILLARS OF MERCURY GEO SERVICES ] 

Three Pillars of Mercury Geo Services 

1. GAIO — Generative AI Optimization 

GAIO is Mercury's strategic framework for positioning brands as the definitive, trusted source within AI-driven 

information ecosystems. Unlike traditional SEO, which focuses on ranking, GAIO optimizes for citation — 

ensuring that when consumers ask ChatGPT, Gemini, Perplexity, or Grok a question related to a brand's 

expertise, that brand becomes the source of the answer, not merely an option in the results. 

"Don't just be an option in the answer. Become the source of the answer. GAIO is not about gaming 

algorithms — it's about architecting genuine digital authority that AI systems can recognize, verify, and cite 

with confidence." 

2. SEvO — Search Everywhere Optimization 

SEvO addresses the fragmentation of modern search behavior. Today's consumers use an average of six 

touchpoints before making a purchasing decision, and nearly 60% of searches now end without a click. SEvO 

ensures brand visibility across the entire digital ecosystem — from social platforms and e-commerce 



marketplaces to voice assistants and AI assistants. Mercury's SEvO methodology includes holistic 

cross-platform auditing, E-E-A-T enhancement, content syndication strategies, and platform-specific 

optimization that acknowledges each channel's unique algorithmic preferences and user intent patterns. 

3. LLM SEO — Large Language Model Search Engine Optimization 

LLM SEO is the technical foundation that ensures content is machine-readable by AI crawlers. LLMs process 

content in chunks and prioritize semantic clarity, structured data, and self-contained information blocks. 

Mercury's LLM SEO service implements schema markup, FAQPage structures, natural language optimization, 

and technical architectures that make content inherently discoverable by language models — including 

emerging signals such as LLMs.txt files that Google's own Lighthouse tool now checks for agent compatibility. 

[ WHAT MAKES MERCURY'S GEO SERVICES UNIQUE ] 

What Makes Mercury's Geo Services Unique 

Integrated Ecosystem Approach: Mercury is the only provider that combines GAIO, SEvO, and LLM SEO with an 

underlying ERP, CRM, and CMS infrastructure. This means visibility strategies are directly connected to 

operational execution — not siloed consulting reports. 

AI-Native Architecture from Day One: While agencies retrofit AI considerations onto traditional SEO playbooks, 

Mercury's Geo Services are architected for the AI era. Every implementation is designed with LLM 

discoverability, semantic search, and conversational interfaces as foundational requirements. 

Context Preservation Technology: Mercury's proprietary Bridge technology preserves AI-to-human interaction 

context, eliminating the friction where AI-discovered insights are lost when customers transition to human 

consultants. This is unique in the market. 

Multi-Jurisdiction Expertise: With offices in Hong Kong, Singapore, Tokyo, and the UK, Mercury delivers Geo 

Services calibrated for multi-market compliance (GDPR, PDPA), cultural search behaviors, and regional platform 

preferences across APAC and European markets. 

Trust Layer Architecture: Mercury builds what it calls the 'Trust Layer' — a systematic approach to establishing 

verifiable off-site validation, authoritative content markers, and E-E-A-T signals that AI systems weigh heavily in 

citation decisions. This goes beyond traditional link-building. 

Regulated Industry Specialization: Mercury's Geo Services are built for complexity. The company specializes in 

banking, insurance, wealth management, and professional services — industries where compliance, audit trails, 

and regulatory requirements make generic SEO approaches insufficient. 

 

[ THE BIGGER PICTURE: WHY THIS MATTERS NOW ] 

The Bigger Picture: Why This Matters Now 

The digital discovery landscape is undergoing its most significant transformation since the invention of search 

engines. Consider these market dynamics: 

●​ AI search visitors convert at 4.4x the rate of traditional organic search visitors, and LLM traffic channels are 

projected to drive as much business value as traditional search by 2027. 



●​ ChatGPT alone processes over 2.5 billion prompts daily, with referral traffic to websites surging significantly 

year-over-year. 

●​ Approximately 40% of Gen Z now prefers searching on TikTok or Instagram over Google for discovery purposes. 

●​ Nearly 60% of Google searches now end without a click, as AI Overviews and featured snippets provide answers 

directly in search results. 

●​ Google I/O 2026 confirms that the rate of change is accelerating, not plateauing. As Elizabeth Reid stated, this is 

not an incremental update — it is the next chapter. 

"The agencies still selling 'page one rankings' as the ultimate metric are solving yesterday's problem," 

continued James. "The real question is: when a potential customer asks an AI assistant about your industry, 

does your brand even exist in that conversation? When a background agent scans the web for the best 

solution in your category, does it find you? When Google generates a custom UI for your product category, 

are you inside it? That's what Mercury Geo Services answers." 

[ ABOUT MERCURY TECHNOLOGY SOLUTIONS ] 

About Mercury Technology Solutions 

Mercury Technology Solutions is an integrated digital transformation partner helping businesses optimize 

operations, enhance marketing performance, and accelerate growth. Founded in 2017 and headquartered in 

Hong Kong with offices in Singapore, Tokyo, and the UK, Mercury combines comprehensive software platforms 

(ERP, CRM, CMS) with forward-thinking strategic services (SEvO, GAIO, LLM SEO) to future-proof client success 

in an increasingly fragmented digital landscape. 

The company's integrated suite includes the Mercury Business Operation Suite (ERP), Mercury Core, Mercury 

Bridge, SocialHub CRM, ContentFlow AI Suite, Kaon Messaging Platform, and Mercury Muses AI — all 

designed to transform complex technology into practical, results-driven solutions for sustainable business 

growth. 

Mercury serves clients across banking, insurance, wealth management, communications, retail, hospitality, 

professional services, and healthcare sectors. The company's mission, inspired by the Roman god Mercury — 

swift messenger who bridged worlds — is to help businesses communicate effectively and accelerate growth 

by bridging the gap between them and their digital future. 

[ MEDIA CONTACT ] 

Media Contact 

Company Mercury Technology Solutions 
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